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EPISODE 1

The Algorithm Decides Who Is Heard PSRRI
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quality, producing more visibility. Initial advantages compound. Initial
disadvantages do too.
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Excluded zone
These creators enter the same recommendation pool. They are progressively shown less before ranking.
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The creator never sees the loop. They only see that their reach plateaus and cannot work out why. A small disadvantage at the start compounds into a structural one within months.
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